
 
Social Media Training - Introduction 
 
 
What is “Social Media”? 
 
“Media” is an instrument of communication, like a newsletter, newspaper, radio, or 
television – but the communication is normally just one way, from the provider to the 
user.  Social media is a “social” or “relational” instrument of communication, where 
individuals can communicate back and forth in real time.  The social media explosion 
over the last decade has been fueled by growth in internet usage; so when we think about 
“social media”, we generally relate it to “social media websites”.  These websites fall into 
several categories, for example, social bookmarking, social news, social photo sharing, 
blogging, and social networking.  Social networking sites get  both the most press and the 
most use, like FaceBook, Twitter, LinkedIn, and Google +, and the networking sites have 
the most business relevance for an agent, so that is the primary focus of our social media 
training. 
 
Why is “Social Media” important to an agent? 
 
It’s vitally important for an insurance agent today, because social media is a new 
paradigm, or model, for how people often interact today.  The agent needs to accept this 
new paradigm, participate in it, and take advantage of what social media can do to find 
prospects, strengthen business relationships, and ultimately grow their business.   
 
Some agents say they are very successful without using any social media.  Participating 
in social media is not a prerequisite to success, nor does it guarantee success.  It is a new 
paradigm for how people interact, thus provides the agent with popular channels of 
opportunity to interact with clients and targeted prospects.  Years ago there were surely 
agents that may have said they do not need e-mail, they are very successful without it.  E-
mail today is the standard of effective communication; without it, an agent could not 
function effectively.  The same will likely pass with social media in the years ahead. 
 
I am an insurance agent looking to get into social media, what’s the first step? 
 
The first step for any agent/agency is to have a professional website in place.  This 
website will be the virtual or internet home where an agent conveys their value and 
credibility to prospects and clients.  The social media networking site focus then, 
becomes one of directing prospects and clients to your website, building exposure and 
interest in you and your services.  It’s important to work with a reputable website 
developer (like Imaginative Creations used by JLS Marketing Concepts) to have a 
professional look and feel, an easy way to edit and deliver content, and have social media 
compatibility. 
 
 
 



 
 
What if I don’t know anything about social media websites - What do I do after I 
have my business website in place? 
 
If you have a teenager at home, just ask them, they will show you everything you need to 
know - LOL.  While there is much truth to that – social media services, including setting 
up your business website, is one of the benefits provided by JLS Marketing Concepts 
through the JLS Top Gun Academy.  Actually, setting up a Twitter account, or FaceBook 
business page, or a LinkedIn page is quite simple.  What most agents will need some 
guidance and help with is how to optimize these sites to build their agency business, and 
how to effectively link their website to their social media sites to facilitate 
communication with clients and target prospects. 
 
If you are not enrolled in the JLS Top Gun Academy, you can find many tutorials on the 
internet for setting up and optimizing various social networking sites, and/or you can hire 
a social media management service to assist you with the process. 
 
 


